
Cutting-edge water purification and beverage solutions were the hallmark of the Bluewater booth at the Dubai World of Cofee
Expo this February
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Bluewater Enjoys Showstopping Brand
Success in UAE and Middle East After
World of Coffee Trade Show in Dubai

Dubai, UAE, February 16, 2025 -- Bluewater, a globally recognized leader in
innovative water purification and beverage solutions for home, work, and
play, has achieved a breakthrough in brand awareness across the UAE and the
Middle East following a highly successful engagement at the Dubai World of
Coffee trade show in early February. The event proved the perfect platform
for Bluewater to showcase its cutting-edge products and sustainability



mission, drawing widespread attention from coffee professionals, UAE
businesses, and local and international media – and winning the accolade of
Best New Product for the game-changing Bluewater Café Station.

Highlighting Bluewater’s presence was the debut of the brand’s Café Station,
recently named a 2024 ‘Best Buy’ for specialty coffee shops by the The Caterer
Magazine. The solution – spotlighted as the next evolution in the coffee
industry – attracted unprecedented footfall to the Bluewater booth, with
visitors eager to experience the benefits of its advanced water purification
technology firsthand. The interest and positive feedback from industry
professionals cemented Bluewater’s status as a premier water solutions
provider for specialty coffee establishments, Horeca businesses, and



consumers across the Arab world.

In close collaboration with its local UAE distribution partner, NIA, Bluewater’s
participation in the trade show further solidified its position as a major player
in the UAE’s water sector. NIA CEO Kamran Khan expressed his enthusiasm
about the growing recognition of Bluewater’s products, stating, “We are
thrilled to witness the overwhelming response to Bluewater’s solutions. The
engagement at World of Coffee Dubai has reinforced Bluewater Brand’s
leadership in sustainable water purification and beverage solutions, marking
a significant milestone in our joint journey to provide pristine drinking water
across the region."

Beyond its trade show booth, Bluewater made a tangible impact on the event
by strategically placing its state-of-the-art water dispensers – including the
outdoor City Station, offering digital signage options via two giant 55-inch
screens – at key locations around the venue. These dispensers provided
thousands of visitors with free, purified drinking water, encouraging them to
refill their reusable bottles and actively support sustainability efforts. This
initiative demonstrated the commitment by Bluewater and NIA to reducing
single-use plastic waste and promoting eco-conscious hydration practices.
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Further amplifying its sustainability efforts, Bluewater has now affiliated with
the Dubai Can initiative and is officially listed as a supplier on the Dubai Can



website. Dubai Can, a visionary initiative launched by the Crown Prince of
Dubai, aims to reduce single-use plastic waste and encourage the use of
refillable water bottles across the city. Bluewater’s participation in this
initiative marks a significant step toward establishing itself as a key player in
the region’s sustainability movement.

Commenting on the partnership, NIA’s Kamran Khan emphasized the
significance of this collaboration, saying, “Dubai Can’s invitation for providers
like us to become exclusive suppliers of water filtration systems is a
testament to the quality and sustainability of the Bluewater solutions. By
signing up, we have joined a cause that directly contributes to reducing
single-use plastics around the city.”



Bluewater’s Founder and CEO, Bengt Rittri, who was recently recognized as a
top 2025 ecopreneur by the UK’s Sublime lifestyle magazine, expressed his
pride in supporting Dubai Can’s mission. “We are deeply honored to be
associated with and committed to this sustainability initiative spearheaded by
the Crown Prince of Dubai. It’s an important city-wide movement that
champions a refill culture, reduces plastic waste, and safeguards our oceans
and marine life for generations to come. Our goal is to help provide residents
and visitors in Dubai with safe, great-tasting drinking water while driving a
culture of refill-conscious consumerism.”

Rittri further highlighted the alignment of Bluewater’s mission with Dubai
Can, stating, “We admire Dubai Can’s efforts to reduce waste and prevent
millions of plastic bottles from ending up in landfills. At Bluewater, we are
dedicated to pioneering innovative water purification solutions that empower
individuals and businesses to make sustainable choices without
compromising on quality or convenience.”

With the overwhelming success at the World of Coffee trade show and its
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growing footprint in the UAE and Middle East, Bluewater is poised to lead the
region’s shift toward sustainable, high-quality drinking water solutions. As
the company continues to expand its reach, its unwavering commitment to
innovation, sustainability, and consumer well-being will remain at the core of
its mission.

For media inquiries, please contact:

Bluewater local press inquiries UAE/GCC, contact: Hannah Hall, +971 52 549
3067 / hannah@grassportspr.com 
NIA media inquiries, please contact Rohith Thomas, Asst Manager –
Marketing & Communications, rohith@nia.me / +971 56 5391445

About Bluewater
Founded in 2013 in Stockholm, Sweden, Bluewater has set its sights on being
the world’s most planet-friendly water purification and beverage company by
innovating and marketing disruptive hydration solutions for home, work, and
play. Honoured with two Fast Company World Changing Ideas Awards, a K&B
Kitchen Innovation of the Year Award, and a coveted 2024 GOOD DESIGN®
Award from the prestigious Chicago Athenaeum: Museum of Architecture and
Design, Bluewater products are available in the UAE and elsewhere across
the GCC region to consumers, hotel and catering operations, event and venue
organizations, and educational institutions. Discover how Bluewater
empowers businesses and consumers to achieve unparalleled water and
beverage excellence here.

About NIA
NIA is a leading supplier of quality and innovative HVAC solutions, living
appliances and well-being products to the Middle East region; driven by the
pursuit to bring the best products to the home and workplace. Its operations
are administered through a network of subsidiary companies in the United
Arab Emirates and other parts of the GCC with its office registered in JAFZA.

Founded 2013 in Stockholm, Sweden, Bluewater has set its sights on being
the world's most planet-friendly water purification and beverage company by
innovating and marketing disruptive hydration solutions for home, work, and
play. Bluewater products are available globally to consumers, hotel and
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https://www.chi-athenaeum.org/
https://www.chi-athenaeum.org/
https://www.bluewatergroup.com/en-gb/bluewater-stations/cafe-station
http://www.bluewatergroup.com/


Contacts

David Noble
Press Contact
PR & Communications Director
Public relations and corporate communications
david.noble@bluewatergroup.com
+44 7785 302 694

mailto:david.noble@bluewatergroup.com
tel:+44 7785 302 694

