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Bluewater Marks International Women's
Day

On International Woman's Day, we want to flag up our support for the
ambition that 'each one of us - through purposeful collaboration - can help
women advance and unleash the limitless potential offered to economies the
world over'.

Last September, as World Water Week got underway in Stockholm, the home
city of Bluewater, experts gatherered to try to improve the world’s access to

water. During the meeting Unicef, the UN children’s agency, stressed that the
opportunity cost of lack of access to water disproportionately falls on women



http://www.worldwaterweek.org/

who were spending '‘over 200 million hours every day collecting water.’

Sanjay Wijesekera, UNICEF’s global head of water, sanitation and hygiene,
told delegates: “Just imagine: 200 million hours is 8.3 million days, or over
22,800 years. It would be as if a woman started with her empty bucket in the
Stone Age and didn’t arrive home with water until 2016. Think how much the
world has advanced in that time. Think how much women could have
achieved in that time.”

The UN’s Sustainable Development Goal for water and sanitation, Goal 6,
calls for universal and equitable access to safe and affordable drinking water
by 2030. The first step is providing everyone with a basic service within a 30-
minute round trip, and the long term goal is to ensure everyone has safe
water available at home. However, UN estimates are that in sub-Saharan
Africa, for example, for 29 per cent of the population (37 per cent in rural
areas and 14 per cent in urban areas), improved drinking water sources are 30
minutes or more away.

In sub-Saharan Africa, one roundtrip to collect water is 33 minutes on
average in rural areas and 25 minutes in urban areas. In Asia, the numbers are
21 minutes and 19 minutes respectively. However for particular countries the
figures may be higher. A single trip takes longer than an hour in Mauritania,
Somalia, Tunisia and Yemen.

When water is not piped to the home the burden of fetching it falls
disproportionately on women and children, especially girls. A study of 24 sub-
Saharan countries revealed that when the collection time is more than 30
minutes, an estimated 3.36 million children and 13.54 million adult females
were responsible for water collection. In Malawi, the UN estimates that
women who collected water spent 54 minutes on average, while men spent
only 6 minutes. In Guinea and the United Republic of Tanzania average
collection times for women were 20 minutes, double that of men.

For women, the opportunity costs of collecting water are high, with far
reaching effects. It considerably shortens the time they have available to
spend with their families, on child care, other household tasks, or even in
leisure activities. For both boys and girls, water collection can take time away
from their education and sometimes even prevent their attending school
altogether.



This year the theme for International Women's Day addresses a call on the
masses (or yourself) to help forge a better working world - a more gender
inclusive world - by taking groundbreaking action that truly drives the
greatest change for women. That's something we certainly stand behind at
Bluewater. Every woman counts! #BeBoldForChange

Founded 2013 in Stockholm, Sweden, Bluewater has set its sights on being
the world's most planet-friendly water purification and beverage company by
innovating and marketing disruptive hydration solutions for home, work, and
play. Bluewater products are available globally to consumers, hotel and
catering operations, event and venue organizations, and educational
institutions. www.bluewatergroup.com[1G1]
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